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Course Outline for Visual Communications 60

CREATIVE PORTFOLIO AND SELF-PROMOTION

I. CATALOG DESCRIPTION:


VCOM  60 — CREATIVE PORTFOLIO AND SELF-PROMOTION   —   3 units

Individual projects, development and refinement of the creative portfolio and strategies for effective self-promotion of ideas and skills in the working visual communications world. Includes use of effective techniques of oral and visual presentation. Selecting, updating, and highlighting of individual skills to best present individual and their portfolio. Prerequisite: Visual Communications 55, Visual Communications 57, Visual Communications 58, Visual Communications 59 (all completed with a grade of “C” or higher).   1 hour lecture, 8 hours laboratory.

II. NUMBER OF TIMES COURSE MAY BE TAKEN FOR CREDIT: One
III. PREREQUISITE AND/OR ADVISORY SKILLS:

A. mastery of technical skills, accuracy and speed when using industry-standard software tools and interface to generate basic website pages, to upload and manage a basic web site, to generate and/or manipulate original industry-standard digital images

B. experience with practical problems in layout, design and prototype manipulation of the commercial product

C. utilize imagination through the manipulation of plastic and formal elements of design

D. understanding of interrelationship of industry-standard software with a variety of other industry-standard software applications

E. understanding of design principles in relationship to digital image painting manipulation, illustration and composition

F. originality and creative abilities

IV. EXPECTED OUTCOMES FOR STUDENTS:

    Skills developed: 

G. prepare a personal portfolio and related self-promotional materials for several possible practical applications;

H. prepare a personal résumé;

I. make a final class oral and visual presentation of her/his professional portfolio and self-promotional materials.

V. CONTENT:

J. Purposes and use of presentations and portfolios

K. The professional image

L. The job application process:

1. Self-criticism and evaluation

2. Design of self-promotion materials

3. Resume writing and presentation issues

4. Interviewing practice through role play

M. Creation of print materials, the web and/or CD-ROM as portfolio presentation media

N. Methods of selection, matting, mounting and assembly

VI. METHODS OF INSTRUCTION:

O. Supervised advanced project work in multimedia design skills and applications which serve to effectively showcase student's talent

P. Lecture, discussion and demonstration on portfolio and self-promotion related topics

Q. Web-and text-based research

R. Role play inteview process with instructor, peers and/or professional guests

S. Guest speakers to role model and informally discuss quality of individual student portfolios and to demonstrate professional presentation materials and methods 

T. Examples of student and professional work and portfolio presentations

U. Cross-curricular links, coordinating instruction with another course and/or & instructor

V. Student critique sessions

VII. TYPICAL ASSIGNMENTS:

W. Research: texts, relevant graphic design periodicals and web sites supplemented with instructor supplied handouts.

X. Writing: résumé, cover letters, follow up letters, promotional material, job specification and simple contract sheets, design proposals

Y. Self-promotion and portfolio:

5. design minimum three graphic 2- or 3- dimensional self-promotion related pieces made ready for print reproduction

6. design multimedia self-promotion including 10 portfolio pieces for web, CD and overhead projection presentation

VIII. EVALUATION:

Z. Students will be evaluated according to their understanding and skills development and the presentation quality of the work

AA. Instructor observes mastery of craftsmanship and technical skills to industry-standard

AB. Instructor and students collaborate to develop standards for inclusion of work in portfolio

AC. Degree of understanding of the theory or concepts presented

AD. Instructor observes student oral and visual presentations

IX. TYPICAL TEXTS:

AE. Ilise Benun, Self-Promotion Online—Marketing Your Creative Services Using Web Sites, e-mail and Digital Portfolios, North Light Books, 2001.

AF. Herring & Fulton, The Art and Business of Creative Self Promotion, Watson-Guptill Publishers.

AG. Periodicals such as: Communication, Arts, How, Graphics, Prin.t 

X. OTHER MATERIALS REQUIRED OF STUDENTS: 

AH. Zip storage disks or other appropriate storage media

AI. art supplies as required by instructor
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